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IndlAA Awards 2016 calls for nominations

Aryone can nominate ad campaigns released from 1 July 2015 to 30 June 2016
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The India Chapter of the International Advertising Association [1&4) is inviting nominations for the second
edition of its Indl&A awards.

The awards were launched last year, and positioned as the recognition "for real hard working creative
advertising.

Last year's jury was chaired by Unilever's Harish Marwani. This year too, the jury will comprise CEOs who
have judged advertising in the course of their careers.

Mielsen India and Campaign India are "Knowledge Partners’ this year.

Pradeep Guha, chairman, IndlA& awards, said, “Advertising campaigns that were released between 1 July
2015 and 30 June 2014 will be honoured in multiple product and service categories. Toqualify for the
award the campaign should have film (T or digital) as one of its elements. In each product or service
category no more than an overall winner and a challenger brand {a newcomer) would be awarded. The
awards ceremaony would be in Murmbai in late September 2016, This is an initiative to reward truly creative
advertising and | am confident it will build on the respect and popularity it received on its debut last vear.
There will be no entry fee.”

The awards website indiaa-awards.org will go live with nominations for 2016 shorthy.

Anyone can nominate an ad campaign that meets eligibility criteria, by mailing a link to the work. to
awardsindiaa@gmail.com.

Srinivasan Swany, president L&A India chapter and 5VP |1AA Global, said, "At the Indl&A awards event, just
like last year, you will see campaigns that have been watched and loved, and have gone on to impress our
stellar jury, being awarded. Therefore, we will invite on stage all the co-creators of the campaign to accept
the award. This will include the marketing team, the agency creative team, the media team and other
agencies who contributed to the success of the campaign.”

Source: Campaign India
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MOST READ

1 Lava gets Babbar and Dhoni to
do a 'Drop Test', goes beyond
specs to pitch quality checks

2 Samsung pits Shahid Kapoor's
J2 against Johnny in "Hang test

2 Set Wet gets Romeo Ranveer
into the act, says "Sada Sexy
Raho Dear

4 Sleepwell looks to up monsoon
sales with mattress exchange
campaign

Makani Creatives bags Lavie's
creative mandate
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E) Weekend Fun: The Blue Film
Festival
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